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Guidelines and Criteria for the Submission of Short Papers 

at EGOS Colloquia  

Short papers should focus on the main ideas of the later full paper, i.e. they should explain 

the purpose of the paper, theoretical background, the research gap that is addressed, the 

approach taken, the methods of analysis (in empirical papers), main findings and 

contributions. In addition, it is useful to indicate clearly how the paper links with the sub-

theme and the overall theme of the Colloquium, although not all papers need to focus on 

the overall theme. Creativity, innovativeness, theoretical grounding and critical thinking are 

typical characteristics of EGOS papers.  

Your short paper should comprise around 3,000 words (inc. references, appendices, and 

other material). 

Submission deadline for short papers for the (main) 42nd EGOS online Colloquium hosted 

by the University of Bergamo, July 9–11, 2026: 

• Tuesday, January 7, 2026, 12:00 CET 

The deadline is unchangeable and therefore extensions can not be granted! 

Formatting your short paper 

Your short paper should comprise around 3,000 words, according to the following format: 

• Font: 12 pt, Arial or Times New Roman 

• Margin left/right: 2.5 cm 

• Line spacing: 1.5 

• Use APA style for your citations 

Do not use capital letters in your paper’s title, unless they are proper nouns (e.g. “London”, 

“Thomas”), quoted titles, or if it is the first word after a colon or hyphen. For example: Mark 

Twain’s “The Adventures of Huckleberry Finn”: Summary, analyses, and quotations. Do not write 

your title in ALL CAPS.  

Please state your name (and that of your co-author/s, if applicable) + affiliation + email at the 

top of your short paper (because no [single/double blind] peer review).  

Short papers should be submitted as a pdf or docx file. Please do not upload txt files!  
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Steps prior to uploading your short paper 

• To upload a short paper, you must be a registered user on the EGOS website. 

If you have never been an EGOS member, never uploaded a short paper for one of the 

previous EGOS Colloquia, or never attended an EGOS Colloquium before, you need to 

register on the EGOS website. Click here and follow the instructions. Once you have 

an EGOS member number and password, please log in to the member area “MyEGOS” 

and follow the instructions for uploading your short paper listed below. 

• If you are an active (or former) EGOS member, log in to “MyEGOS” using your email [or 

your EGOS member number] and your password. 

Uploading your short paper 

You can only upload one short paper with your EGOS member number! If your short paper 

is co-authored and you have already submitted a (single-authored) short paper to another sub-

theme, then your co-author (one of your co-authors, respectively) has to upload this co-

authored short paper by using their EGOS member number. Please note: You may only appear 

as co-author in a maximum of TWO further short papers! 

• In the MyEGOS section of the website, click on Submit your short paper. 

• Fill in the form.  

Do not use ALL CAPS for your paper title. 

As the uploader, you are the main author. Add all co-authors (can also be added when 

submitting your full paper).  

Upload your paper as pdf or docx.  

• If you want to re-upload you short paper because you submitted it to the wrong sub-theme 

or have an updated version, you can do so until the deadline: 

In MyEGOS, you will see Status: Edit your short paper 

Click delete your short paper application. 

Submit your short paper again.  

 

If you have any further questions, please contact the EGOS Executive Secretariat.  

  

https://www.egos.org/egos/join_egos
mailto:executive-secretariat@egos.org
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Call for Papers 
 

Cognitive scholarship has advanced our understanding of how processes of social perception 

and interpretation shape organizational outcomes (Kaplan, 2011; Walsh, 1995). This 

foundation has been enriched and extended by research on framing (Cornelissen & Werner, 

2014; Heimstädt & Reischauer, 2019; Reischauer et al., 2025), managerial attention (Ocasio et 

al., 2023; König et al., 2024; König et al., 2020), sensemaking and sensegiving (Weber et al., 

2019; Maitlis & Christianson, 2014), cognitive communities (Porac et al., 2011), and identities 

(Kammerlander et al., 2018; Altman & Tripsas, 2015), amongst many others. 

  

However, as recently pointed out, cognitive perspectives on organization have almost 

exclusively assumed firms to be “Chandlerian”, that is firms with vertically integrated units 

(Ocasio et al., 2023; Wilden et al., 2023). This is problematic given that organizing and 

strategizing is increasingly shaped by “post-Chandlerian” forms. One such forms are 

platforms that facilitate interactions between two or more sides, enabling the sharing, 

mailto:%20georg.reischauer@wu.ac.at
mailto:%20krithika.randhawa@gmail.com
mailto:%20andreas.koenig@uni-passau.de
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pooling, and/or exchanging of resources as part of ecosystems (Gawer, 2014; Reischauer & 

Mair, 2018a, 2018b; Kretschmer et al., 2022). Another form are Artificial Intelligence (AI-

)driven firms where decision making is automatized (Ocasio, 2025; Glaser et al., 2024; 

Curchod et al., 2019). Platforms and AI-driven firms alike often expand at unprecedent 

speeds with far-reaching impacts (Harracá et al., 2023; Zuboff, 2022; Reischauer & 

Fuenfschilling, 2023). This growth increasingly affects not only platform-native organizations 

but also established ones. Specifically, platforms and AI-driven firms challenge two 

fundamental assumptions in extant cognitive studies. 

  

First, platforms and AI-driven firms – also referred to as “digital natives” (Subramaniam, 2020) 

– often focus not on resource combination that is characteristic for established organizations 

but on connecting various users and stakeholders with various preferences in a flexible way 

(Randhawa et al., 2018) requires convincing them to share or provide access to their 

resources. A notable cognitive challenge is the “chicken and egg” dilemma, where users on 

each side of a platform hesitate to join until the other side does. Scholars have started to 

examine when and how platforms navigate these issues, emphasizing the key role of 

narratives, frames, and discourses (Thomas & Ritala, 2022; Randhawa et al., 2024; Weber et 

al., 2019). 

  

Second, when established organizations – notably corporations (Khanagha et al., 2022; Fraser 

& Ansari, 2021; Altman et al., 2022; Simsek et al., 2024) but also public administrations (Vith et 

al., 2019) – engage platforms and AI, they face distinct cognitive challenges. Recent studies 

highlight that these organizations require a nuanced understanding of how to cooperate – 

sometimes even with competitors (Reischauer et al., 2024; Reischauer & Hoffmann, 2023) – 

and adapt to platform-driven changes (Altman et al., 2022). Organizational identity and other 

cognitive processes are particularly relevant when incumbents navigate platform and AI 

transitions. Altering ones identity can be key to attract and grow users while convincing 

stakeholders (Thomas & Ritala, 2022; Altman & Tripsas, 2015). The media plays a key role in 

amplifying these identity shifts and transformation narratives (Lehmann et al., 2022; Graf-

Vlachy et al., 2019). Moreover, recent advances point to distinct cognitive challenges related 

to attention allocation and sensemaking when organizations decide to participate in multiple 

ecosystems (Altman et al., 2022; Ocasio et al., 2023). 

  

This body of work highlights the need to revisit the cognition-organization nexus, which is 

increasingly challenged by the ubiquity and attention dynamics of platforms and AI-driven 

firms. In this spirit, this sub-theme invites papers that examine when, how, and why 

platforms, AI-driven firms, and stakeholders interacting with them tackle cognitive 

complexities. We welcome papers employing various methodologies (including conceptual 
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papers) and encourage submissions that leverage various cognitive perspectives within and 

beyond organization studies. Key questions of interest include, but are not limited to: 

• How do platforms and AI-driven firms leverage frames to shape markets, fields, and/or 

ecosystems? 

• How are cognitive and emotional framings of and responses to digital natives intertwined 

and altering organizational fields? 

• How do platforms and AI-driven firms adapt their framing to address varying institutional 

complexities across fields? 

• What framing contests arise from dynamics related to platforms and AI-driven firms, and 

how do they unfold? 

• How does framing shape the identities of digital natives, their users, and non-platform 

competitors? 

• How do platforms and AI-driven firms frame their activities to legitimate growth or justify 

exits? 

• What role do cognitive processes play in firms transitioning into platform and AI-driven 

business models and forms of organizing? 

• How do firms (re-)allocate attention as well as make and give sense when balancing 

traditional and digital business models? 

• How do cognitive communities shaped by digital natives shift their attention over time? 

• What is the role of managerial traits, such as narcissism, in shaping perceptions of and in 

platforms and AI-driven firms? 

• How do digital natives shape, dominate, or disrupt discourses? 

• When and how do firms, policy-makers, media, interest groups and/or other stakeholders 

leverage or alter discourses to oppose or support digital natives? 

• What unique sense-making, -giving, and -breaking processes are observed among users 

and employees of platforms and AI-driven firms? 

• How do actors make sense of and respond to the dark side of digital natives? 

• How do users make and give sense to each other over time, and what are the 

consequences for users and digital natives? 
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